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LESSON PLAN-DIGITAL
MARKETING



DIGITAL MARKETING

dule Dkgxtal Marketmg Strategy and Operatmns

blecnve To learn to set out a d!gnal markelmg plan zmd tdeas for Qper,aiionali‘/,-ing-ii for

n orgamzauon.

Digital Marketing Strategy
‘bieétive: To learn about how to set up your firm’s digital marketing strategy
eadings: Rclt;vant-chaPtéfg of Ref_éré_ﬁbe _

ase: To be announced

Crowd sonrcmg How it Works
bjei:tlve. To discuss hsw t,o make‘écrowd somcu{g WOfk qu;y_féu'aﬁda_lc_ ;\;#_hat.sii_ua}iiénéfiﬁ,iS :
 suited. S e BT G

xercise: Find Crowd -sou_x'?cir'a_g-s‘tcfﬁes:ﬁrbm India. One per group. -

Web deve!opment, Des:gn and Cepy

bjective: To learn pract,ic_al_iy'abom demgru.ng web copy for a gwen brand

reise: Develop web copy for your.pempany

dule 2: Adverﬁsmg-gﬁa_P:ﬁ_ﬁﬁé Relations

)bjective: To understand. advcrtmng n _ifférént:'d'igit:é_i"'m:

uonai medm

' Online Advertising

learn about various online advertising op;idn’é :




Case Study: Hyundai & Media Mind

Reading: Relevant chapter of Reference

5, Ouline Reputation Management
Objective: To learn how to deal with negative publicity and create positive publicily
- Cases: Dell Hell/Woolworths

Exercise: [dentily and discuss recent PR disasters/successes

56, Pay per click advertising
& Objective: To understand target-based advertising and payment system based on actual clicks

& Case: Digital Marketing of 1M Indore Programs

- Module ; Email, Social Media and Optimization

Objective: To learn about various social media, email, and alfiliates. and their role in

1 achieving marketing and promotion objectives
« Search Engine Optimization
L Objective: To learn what is SIEO and how to achieve it
,; Case: City Lofis/Ten Motion
8. Social media strategy and channels
Objective: To understand specific social media and strategy appropriate for each
Case: MWEB
_ Email Marketing
ective: To understand the nitty-gritty of using email as a marketing tool
adian Tourism Commission
i.Writc a persuasive email for your target customer

iliate Marketing




Objective: To unders i o afh .
] rstand third party affiliates and their role in furthering our objectives
Case: TripAdvisor

Exercise: Make a Youtube video/Podcast and present to the class in [ast session.




