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LESSON PLAN-DIGITAL
MARKETING



DIGITAL MARKETING

odule Digital Marketmg Strategy and Operauons

'ecuve’ To leam to setout a dlgllal markcimg pian :md zdem for upur{momlwing it for
rgamzanon . , B

:'_Dngltal Marketing Strategy
jective: To leam about how to set up your firm’s digxmi markeilng strategv

: eadmgs‘ Re!evant chapters of Reference

: To be announced

Crowd seurcmg* How 1t Works

Objective: To discuss how o make c:owd sourcmg work f‘or you and o what axﬁﬁua{_:i_bn,s"i itis

suited.

ercise: Find med-souwing_storiées;fr'ohi India. One _pé:_r group.

Web dwe!epment, Desngn .

tive: To learn practicaﬂy abowdemgnmg web copy for a gwen brand

ercise: ﬁevck':p web copy for your cnmpany

dule 2: Advertising : smd Pubhe Relatmns

‘ Online Advertising

am about various online advertising options




Case Study: Hyundai & Media Mind

Reading: Relevant chapter of Reference

k5, Online Reputation Management
Objective: To learn how to deal with negative publicity and create positive publicity
Cases: Dell Hell/Woolworths

- Exercise: Identify and discuss recent PR disasters/successes

= G Pay per click advertising
Objective: To understand target-bused advertising and payment system based on actual clicks

f Case: Digital Marketing of 1IM Indore Programs

£ Module ; Email, Social Media and Optimization

- Objective: To learn about various social media, email, and affiliates. and their role in
 achieving marketing and promotion objectives

« Search Engine Optimization

' Objective: To learn what is SEO and how to achieve it

Case: City Lofis/Ten Motion

8. Social media strategy and channels

bjective: To understand specific social media and strategy appropriate for each
Case: MWEB

_ Email Marketing

ve; To understand the nitty-gritty of using email as a marketing tool



Objective: T 5 i Tili joct
jective: To understand third party affiliates and their role in furthering our objectives

Case: TripAdvisor

Exercise: Make a Youtube video/Podeast and present to the class in last session.




