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Summary of Students ’Personality Development 

Activities 2024-25 

S.No Activity Category Total 

1 Mock Interview 1 

2 Workshop 5 

3 Competition 5 

4 Group Discussion 2 

 Total 13 
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The below documents contain summary of  Students ’Personality 

Development Activities conducted by Jagannath International Business 

School. 

 

S.No ActivityName Date Location Activity 
Category 

1 Verbalaptitude& GD/PI 
Preparation 

29/04/2025 Auditorium&
GDPI 

Mock 
Interview 

2 Specialisationoptionsafter 
graduation 

17/04/2025 Auditorium workshop 

3 Charteringyourstudy 
abroad journey 

02/04/2025 Auditorium workshop 

4 Resumes& Interview 
preparationworkshop 

26/03/2025 Auditorium Workshop 

5 Group 

Discussion 

competition- 

versesofverdict 

27/01/2025 GDPI Competition 

6 CVwritingcompetition 
and workshop 

23/09/2024 Auditorium Workshop 

7 IPUPanelDiscussion 12/11/24 GDPI Group 
Discussion 

8 Finfeud 06/09/2024 GDPI QUIZ 
competition 

9 Financeunlocked 26/09/24 Auditorium Workshop 

10 Creativemarketingand 
advertisingcompetition 

19/11/24 Auditorium Competition 

11 Guessthebrand- 24/03/25 GDPI Competition 

12 Group discussion on 
technology and its impact 
on today’s generation 

27/09/24 GDPI Group 
discussion 

13 Aptitude test 22/10/24 LAB Competition 
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Event Report: Finatix – Finfeud 

- Event Name:FinFeud 

- Date:6th September 2024 

- Time:12:00 PM - 2:00 PM 

- Venue:** F2, JIMS Kalkaji 

Event Overview: 

FinFeud, organized by the finance society "Finatix," was a competitive event designed to 
test participants' financial knowledge and quick thinking. The event consisted of two 
challenging rounds: an MCQ round and a rapid-fire round. 

Round 1: MCQ Round 

- Format:*Participants were asked multiple-choice questions (MCQs) and responded by 
raising their hands. 

- Participants:15 

- Rules: 

- Correct Answer: +10 points 

- Incorrect Answer: -5 points 

- Outcome: After a competitive round, 6 participants advanced to the second round. 

Round 2: Rapid Fire Round 

- Format:Participants faced rapid-fire questions where speed and accuracy were key. 



 

- Rules: 

- Correct Answer: +10 points 

- Incorrect Answer: Elimination from the round 

- Outcome: The scores from both rounds were combined to determine the final winners. 

Winners: 

1. 1st Position: Yash Garg 

2. 2nd Position: Kashish Dhingra 

Coordinators: 

- Faculty Coordinator: Mrs. Pallavi Ahuja 

- Student Coordinators: Lakshay Garg (President), Maham Khan (Vice President), 
Shubham Sharma (Core Head) 
Acknowledgement:We would like to extend our heartfelt gratitude to Mrs. Pallavi Ahuja 
for her guidance and support throughout the event. We also acknowledge the hard work 
and dedication of the student coordinators: Lakshay Garg, Maham Khan, Shubham 
Sharma, Akshit Garg, Anmol Gupta, Raghav Sawhney, Yuvraj Chaudhary, and Garima. 
Their collective efforts ensured the smooth execution and success of FinFeud. 

The event was a success, with participants displaying impressive knowledge and quick 
reflexes. The organizers received positive feedback for their efficient management and 
the engaging nature of the event. 





Shreyansh sharma ,bba morning -1 
Ajuni Shah - bba morning -1
Yash garg-bba morning -1

Saurav Jha - bba morning -1
Kritika Mahajan - bba evening 3 
Kashish Dhingra - bba evening 3

Dikshita Khandelwal - bcom evening - 1
Sia Gupta - bcom evening - 1

Mudit Malhotra bba e-3
Uditi Suri bcom 1e

Saloni Kapoor bcom 1e
Satvik Sharma bcom 5 evening

Ronit Gupta bba 3eve
Vansh Kumar sharma bba3 eve

Lakshay garg bcom 5 eve
Garima Singh bcom 5 eve 

Maham Khan bba 3 eve
Shubham sharma 3 eve

Akshit garg 3 eve
Raghav sawhney 3 eve

Anmol gupta 3 eve

Attendance:
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Report of Event by 

The Marketing Society - MARKRAZE 

Event Category: Creative Marketing and Advertising Competition 

Event Topic: AD-MAD 2.0 

Date: 19 November 2024 

 
Time: 11:00 AM to 1:00 PM 

 
Venue: Auditorium 

 
Faculty Coordinators: Dr.Jasleen Rana, Ms.Sakshi Singh 

Head Coordinators: Tanisha Arora, Disha Tuteja  

Event Summary: 

The Competition “AD-MAD,” organized by the MARKRAZE marketing society, was designed 

to engage students in the field of marketing by providing them a platform for showcasing 

innovative ideas in a fun and competitive way. Held on 19 November 2024, the event 

encouraged students to pitch their own advertisements by blending elements of marketing, 

communication and performing arts. Through this initiative, MARKRAZE aimed to foster a 

deeper interest in marketing among participants, offering them insights into practical skills 

and strategies relevant to the field. 

 
The competition included various ads that were witty, catchy and unforgettable which 

demonstrated creative marketing skills, emphasis advertisement strategies, content creation 

and audience engagement. This competition has promoted soft skills, teamwork and 

creativity within the participants, while allowing them to connect with other marketing 

enthusiasts. 

 
Highlights: 
•Creativity and innovation: Participants generated unique and engaging ideas for 

advertisement, thinking outside of the box to attract and engage the audience. 

 
•Communication Skills: Participants delivered compelling and persuasive messages, 

enhancing verbal and non-verbal presentation skills. 

 
•Teamwork and collaboration: Participants worked effectively in teams to brainstorm and 

execute ideas, hence sharing responsibilities and leveraging individual strength
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•Persuasion and negotiation: Participants convinced others of the value of their product or 

service and learned techniques to create memorable impressions. 

Total Number of Participants:23 

List of Participants: 

JIMS Kalkaji 

1. Lakshay Joshi 

2. Aryan 

3. Pardeep 

4. Ritika 

5. Sonvi 

 
JIMS Vasant Kunj 

6. Rohit 

7. Rachit 

8. Pranav 

 
Dayal Singh (Morning) 

9. Prashant 

10. Jyotiraditya 

11. Sandeep 

 
Dayal Singh (Evening) 

 
12. Akshit 

13. Ankit 

14. Naved 

15. Vikas 

16. Moeez 

17. Chitresh 

18. Chaman 

19. Deepanshi 

20. Vikash 

21. Arth 

22. Pritam 

23. Khushi 
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Feedback: 

Participants expressed enthusiasm for the event. Many students found the session 

informative and enjoyable, appreciating the opportunity to connect with like-minded peers 

while learning practical marketing skills. 

 
Snapshots: 

 

 

 

(FACULTY COORDINATORS) HEAD OF THE DEPT. 
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Date: 24.03.2025 

Report on “Guess the Brand” 

The Marketing Society – MARKRAZE 

 

 

Event Category : Sales and Marketing Competition 

Topic : Guess the Brand 

Date : 24 March 2025 

Venue : F2 

Faculty Coordinator : Dr. Jasleen Rana, Ms. Sakshi Singh 

 

 

EVENT SUMMARY: 

“Guess the Brand” as an exciting marketing event organized by MARKRAZE, designed to test and 

enhance participants’ brand awareness and recall. The event aimed to challenge students' knowledge of 

popular brands while encouraging quick thinking and teamwork in a competitive setting. 

Participants were divided into two teams and engaged in an interactive quiz format, where a PowerPoint 

presentation displayed brand-related hints such as logos, taglines, and product silhouettes. Teams had to 

identify the brand within a limited time, putting their marketing acumen and observational skills to the 

test. 

Through this dynamic and engaging experience, students gained insights into branding strategies, 

consumer perception, and the power of visual identity in marketing. The event fostered enthusiasm, 

collaboration, and a deeper understanding of brand recognition in a fun and competitive environment. 

 

HIGHLIGHTS: 

• Brand Recognition Challenge: Participants tested their knowledge of popular brands through 

logos, taglines, and product cues. 

• Team-Based Competition: Students were divided into two teams, fostering collaboration and 

strategic thinking. 

• Fast-Paced Gameplay: A time-bound quiz format kept the energy high and encouraged quick 

decision-making. 
• Marketing Insights: Encouraged participants to analyze branding elements and recall effective 

marketing strategies. 

• Engaging & Interactive: A lively session that blended fun with learning, making branding 
concepts more memorable. 

• Community Building: Strengthened connections among students through a shared enthusiasm 

for marketing. 
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ATTENDANCE: 

 

S.NO NAME CLASS ENROLLMENT NO. 

1 Tanisha Arora BBA 6E E02024501722 

2 Hemang Khullar BBA 6E 02524501722 

3 Dev Tyagi BBA 6E 01924501722 

4 Kanish Sharma BBA 6M 00914101722 

5 Tanvi Bhasker BBA 6M 01114101722 

6 Kartik Bansal BBA 6M 01414101722 

7 Ananya Saxena BBA 6M 01614101722 

8 Lakshya Mahala BBA 6M 01914101722 

9 Vanshika Jain BBA 6M 02214101722 

10 Dhavi Sharma BBA 6M 02614101722 

11 Harsh Dadhich BBA 6M 03014101722 

12 Tanishq Gupta BBA 6M 03314101722 

13 Rahul BBA 6M 04214101722 

14 Ananya Chauhan BBA 6M 04514101722 

15 Amitashaa Sethi BBA 6M GN03325501722 

16 Himanshi BBA 6M 00414101722 

17 Prishabh Gupta BBA 6M 00814101722 

 

FEEDBACK: 

Participants thoroughly enjoyed the competitive and fast-paced nature of the event, finding it 

both engaging and insightful. Many appreciated how the challenge tested their brand 

awareness and marketing recall in a fun yet strategic manner. The interactive format 

encouraged quick thinking and teamwork, making the experience both educational and 

entertaining. Students also highlighted how the event helped them gain a deeper 

understanding of branding elements while fostering a sense of collaboration and enthusiasm 

for marketing. 
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                   Signature       Signature 

(Faculty Coordinator) (HOD) 
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